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HiddenBrains always aspires to adopt new technologies
and provide the services to get your business
with cutting edge advantage.
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HiddenBrains Infotech - is an ISO 9001:2008 and Microsoft Certified Partner Company based in
Ahmedabad, India with proven competencies in Custom Software Development, Mobile App Development,
Web Application Development and offshore IT outsourcing services.
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HiddenBrains.com
Growing Strong in Mobile World

hough the market 1s still

reeling from the after-

math of the economic

crisis, the mobile indus-

try is already witnessing
an exponential growth phase and so
is the mobile apps market. The
iPhones, Blackberrys and other smart
phones are taking the mobile market
by storm, and a second colossal wave
comprising of tablets are also prepar-
ing for the same. These are not just
increasing the size of the mobile mar-
ket but also every market related to it.
The tech savvy users of these gadg-
ets are demanding more and more
mobile apps for their professional,
personal and entertainment needs.
Many of these mobile apps are actu-
ally expanding the business horizon
way further than anybody foresaw it
would reach. The workforces of com-
panies are highly mobile now and
they demand apps that help them to
do their job on the go without inter-
ruption.

Most companies that are now in
this space realized the potential of
this market only recently, where as
HiddenBrains InfoTech, a company
which provides custom Mobile App
Development, Software Develop-
ment, Web Application Development
and offshore IT outsourcing services,
had recognized the potential of these
markets as early as 2003 and today
has evolved into a prominent name in

m danmary 001

the IT industry. Various studies sug-
gest that the demand in the field of
mobile apps is only going to get
larger in the coming years. According
to International Data Corporation’s
(IDC) forecast the mobile apps mar-
ket revenue, which is $4.9 billion in
2010, will grow in mammoth propor-
tions and reach $35 billion by 2014.
HiddenBrains has a vast experi-
ence in mobile platforms with expo-
sure in different technologies like

This vast exposure makes Hid-
denBrains divergent from similar
companies in the industry. It has de-
veloped more than 400 applications
worldwide i.e. for almost 84 coun-
trics. The company caters to the
needs of clients in different platforms
like web, desktop, toolbar develop-
ment and provides complete solu-
tions to them. This makes clients
content as their business can be ex-
posed on to different cadre of their

IDC forecasts that the mobile apps market
revenue, which is $4.9 billion in 2010, will
grow in mammoth proportions and reach $35

billion by 2014

iPhone, iPad, Android, Blackberry,
Windows, Symbian and has created
multiple business solutions for vari-
ous kind of industries like eCom-
merce, Education, Community,
Entertainment, Gaming, Job Portals,
Real Estate, LMS, Restaurant, Travel
Portals, Hospitality, Retail, Whole-
sale, Communications and many
more across platforms like Web, Mo-
bile and Desktop. The company de-
velops applications that are eminently
utilized for extensive functionality in
today’s competitive corporate world
by offering offshore development
service for client’s custom require-
ments across the globe.

customers; to maximize profitability.
It has more than 2500 clients spread-
ing across the U.S., Europe, and Asia
Pacific and its affiliation directly &
indirectly reaches to several big
names in fortune 500 companies.
*We enjoy educating our clients
as this helps them save money on fu-
ture projects and also help them un-
derstand the next and biggest step,
‘Marketing™,” says Vishal Chhawch-
haria, Director & CEO, Hidden-
Brains, as he explains the working
process. He explains that the mar-
keting summary, which is a part of
their package, has helped several
clients to maximize their returns. His



aim 15 to have 100 percent satished
customers and will not stop with any-
thing less than that. This care in cus-

tomer satisfaction is reflected in the
fact that 80 percent of the company’s
business comes from repetitive client
base, and the company takes true
pride in saying that their success has
truly been based on partnerships
trom the very beginning.
HiddenBrains keeps the commu-
nication overhead to a bare minimum
by emphasizing on the standard
processes which has increased the
productivity and in minimizing extra
work which subsequently eliminates
future expenses. Market research 1s
another aspect of their research ef-
forts. These research helps the team
‘.H'IIL'I'I [i!l_‘}' encounters some ]1(1IIZII'|_\
designed solution, as the team can
refer into the researches and learn
what not to do in the situation, and
thereby ensuring continuous 1m-
provements in process and orienta-
tion. Everyone in the company 1s
accountable and their own boss. “We
model this culture throughout the en-
tire company. It is important that

each of our team players feel part of

The aim is to have
100 percent satisfied
customers which
validates the fact that
80 percent of the
company's business
comes from repetitive
client base

the whole we represent. We accom-
plish this by promoting and enrolling
each of our team players in training
they seek or that can be used to de-
liver better products, adopting new
technologies based on our team’s re-
quest, and having an open out of the
box thinking,” says Chhawchharia.
The company’s focus is on strengths
rather than on weaknesses and this
has helped them to stay sharp.

company that
today’s highly volatile business sce-

Every runs in
nario faces challenges. Establishing
a convincing position in Mobile Apps
development in the market has never

Mobile App Companies

been a rosy expedition for Hidden-
Brains. It was a challenge for com-
pany to maintain the expectation set
by Apple and Google's framework
and that too with a fresh team of en-
gineers, Every application is unique
and it caters to various domains;
keeping up with these domains for
every new app 1s a big challenge.
However, Chhawchharia believes
that ‘every challenge is an opportu-
nity” and the company has created a
significant competitive barrier by of-
fering its applications on almost all
platforms.

Today, HiddenBrains 1s expand-
ing in terms of new geographies,
newer applications and services,
alongside aiming for having a differ-
ent product range in near future.
Company’s plan is to lay foundation
for these expansions by aggressively
increasing their workforce by 60 per-
cent to cater the needs of increasing
market demands. Seeing the market
size and the rate of growth, it is clear
that, with its 200 intellect work-force,

400 plus apps, and a 100 percent cus-

tomer satisfaction goal, Hidden-
Brains is in the right space. Ug
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